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New-look campaign for
NHS Teen LifeCheck national launch

NHS Teen LifeCheck will be launched nationally on Wednesday 10th June
at Leeds Rugby Club in Headingley. The event has been organised by the
Leeds Rhinos’ foundation and will provide 3,000 local teenagers with the
opportunity to sample a range of sporting activities, as well as logging
on to NHS TeenLifeCheck.

The national launch — which follows the great work already being done
by the 83 Communities for Health and Spearhead areas — will be backed
by a new-look marketing campaign. The simple but striking campaign is
designed to highlight a question which is at the forefront of young
people's minds - Am | normal? Teenagers in the 12-15 age group told
researchers that they wanted to see images that they could relate to
and gave a thumbs up for the campaign's headline.

The adverts will appear online on carefully selected teen-favoured websites
including Facebook and MSN. There will also be links with other popular
websites to develop creative games which motivate young people to visit
the Teen LifeCheck site. Bus-stop posters will be appearing outside some
schools in Communities for Health areas, where sites were available.

The NHS Teen LifeCheck launch should generate national and professional
press coverage as well as provide a starting point for local areas that are
yet to plan their own NHS LifeCheck awareness programmes.

New campaign artwork will be downloadable from the DH website in
early June, for stakeholders to print and use locally.

The NHS Teen LifeCheck website itself will be redesigned over the summer
to incorporate this new ‘look and feel, and is expected to be ready for
the start of the new academic year in September. It will also be less ‘linear’
meaning that users will be able to chose how they move around the
site, rather than having to go through each question one by one in a
formulaic way.

Areas which have already launched NHS Teen LifeCheck locally and had
publicity materials printed, should be reassured that these continue to be
relevant and can still be used.

Local links collected from the 83 areas will be added to the website in
August. Other areas which would like their own links to be added in the
next phase should contact the national NHS LifeCheck team.

A document detailing the latest research on NHS Teen LifeCheck will be
posted on the DH website.



New Teen Logo

The NHS Teen LifeCheck logo has been
changed slightly to include the new
website address: www.teenlifecheck.co.uk
which is easier to remember and
recognise.

NHS LifeCheck on the Road

NHS LifeCheck has been going out to meet a host of
stakeholders, demonstrating the websites and leading
seminars at conferences across the country - attended
by teachers, health care professionals, social workers
and large employers, to name but a few. The service

has had a great reception and the conference
programme has given very useful feedback for ongoing
development and improvement of the sites.

A regional roadshow is being planned for the autumn,
with members of the national team on hand to answer
guestions and demonstrate the updated versions of
NHS Early Years and Teen LifeCheck.

Following research with young people,
the line ‘Check it before you wreck it,’
has also been changed to ‘Find out how
you're doing.’ This has a stronger ‘call to
action’ with the aim of motivating young
people to go online and do the quiz.

Roadshow dates will be posted on the DH website
when confirmed. A full list of conferences at which
NHS LifeCheck will be exhibiting can be found on the
DH website now.

The website itself remains at
www.nhs.uk/teenlifecheck and both URLs
direct the user to the same place.

The conference list.can be seen here:
http://lwww.dh.gov.uk/en/Publichealth/
Healthimprovement/NHSLifeCheck/DH_085285

Early Years Website Re-designed

A revamped version of the NHS Early Years LifeCheck
will go live in mid August, featuring videos, top tips
and more engaging feedback and goal-setting pages.
Following evaluation of the tool, it has been
amended to make it more appealing to fathers and
male carers. Users can select a male or female
pathway to follow through the questionnaire.

A few new questions have been added and the site
has been re-built in a more flexible way which gives
users the option of going straight to topics they

want to find out about. All content has been based
on the very latest clinical and developmental evidence
and approved by policy leads from each topic area.

A national marketing campaign will begin in August,
including online advertising, press and a bounty
pack give-away.

The new version of NHS Early Years LifeCheck
appeals to fathers.



NHS Teen LifeCheck Shops Around for Summer

A brand-new Teen LifeCheck experience will be hitting some major shopping centres during the school
summer break. An eye-catching stand with laptops, big-screen Nintendo Wii gaming and dance mats
aims to attract the attention of 12-15-year-olds. Young people will be encouraged to try an NHS Teen
LifeCheck whilst waiting for their turn at competing in the Wii championship. The highest-scoring
teens at each venue will win a Nintendo Wii.

These dates are:

August sth and 6th Manchester Arndale Centre and The Shires (Highcross) Leicester;
8th and gth Bolton Market Place and the Victoria Centre, Nottingham;

12th and 13th St John's, Liverpool and Telford Shopping Centre;

15th and 16th Golden Square, Warrington and Queensgate, Peterborough;

19th and 2oth Eldon Square, Newcastle and The Xscape, Milton Keynes;

22nd and 23rd The Bridges, Sunderland and Lewisham Shopping Centre, London;
26th and 27th Meadowhall, Sheffield and Drake Circus, Plymouth;

29th and 30th The Xscape, Castleford, Leeds and The Mall, Bristol.

The NHS LifeCheck PR team will arrange some publicity for these events to make the days even more
of a success.

Similar versions of these ‘experiential’ stands will be made available for stakeholders to use from
autumn 2009. There will be no charge to borrow the kit but local areas must provide their own staff,
give-aways and marketing materials. A booking system will be set up in each region. Details will be
posted on the DH website in the next few weeks.

NHS LifeCheck supporting stakeholders

The NHS LifeCheck team is currently putting together a raft of measures to ensure that stakeholders
are kept fully up to date with new developments and are supported in their work. These include:

NHS LifeCheck Toolkits

Marketing packs to assist local areas in delivering their own NHS LifeCheck campaigns.
New artwork and template materials in addition to those already on the DH website.

Schools Pack

A coordinated approach to NHS Teen LifeCheck will mean that teachers will be able to download
lesson plans for the next academic year. The plans will be designed to fit in with PHSE syllabus
requirements and outline an interactive, engaging and relevant lesson for young people. This should
be available in September. A second burst of advertising on teen websites and bus-stops will be
scheduled for the autumn term 2009/10 to give staff the opportunity to synchronize their lesson with
the new campaign.

NHS LifeCheck Stakeholder Website

The Department of Health is developing a website to support all those individuals and organisations
involved with promoting NHS LifeCheck. The site will have all the latest news, examples of best practice,
previews of new developments, downloadable marketing materials and evaluations as well as providing
a hub for people to share their own ideas and experiences with others.






